Social Media Campaign Creative Brief

Campaign Title

Background / Overview

Objectives

Target Audience

Key Messages

Tone & Voice

Deliverables

e Social posts (number and type)
e Stories

e Graphics

¢ Videos

e Other (specify)

Channels

e Facebook
e |nstagram
o Twitter

e Linkedin

Timeline

KPlIs / Success Metrics



How will success be measured?

Budget

Estimated budget

Roles & Responsibilities

List team members and responsibilities
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