Marketing Channels Strategy Document

1. Executive Summary

[Brief overview of the marketing channels strategy, primary goals, and tactics to be used.]

2. Objectives
e [Objective 1]
e [Objective 2]

e [Obijective 3]

3. Target Audience

[Description of primary and secondary audience segments, demographics, and key characteristics.]

4. Key Marketing Channels

Channel Purpose KPIs
[Channel Name] [Purpose/Role] [Key Performance Indicators]
[Channel Name] [Purpose/Role] [Key Performance Indicators]

5. Messaging Strategy

[Core message themes, tone of voice, and value propositions for each channel.]

6. Content Plan
e [Type of content per channel]
e [Content frequency]

e [Content formats]

7. Channel Integration

[How channels will work together to create a seamless experience for audiences.]

8. Budget Allocation

Channel Allocated Budget Notes
[Channel Name] [Amount] [Notes]
[Channel Name] [Amount] [Notes]

9. Measurement & Success Metrics



e [Metric 1]
e [Metric 2]

e [Metric 3]

10. Timeline

Activity
[Activity Name]

[Activity Name]

Channel
[Channel]

[Channel]

Deadline
[Date]

[Date]
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