
Customer Segmentation Analysis Document

1. Objective

The purpose of this document is to present the results of a customer segmentation analysis, providing insights
into different customer groups and their characteristics to inform marketing and business strategies.

2. Data Overview

Time Period: [Insert Time Period]
Total Customers: [Insert Number]
Key Features: [Demographics, Purchase Behaviour, Geography, etc.]

3. Methodology

[Briefly describe the segmentation technique used (e.g., K-Means Clustering, Hierarchical, RFM analysis), the
features selected, and the process followed.]

4. Segment Summary

Segment Key Characteristics % of Customers % of Revenue

Segment 1 [e.g. Young Professionals, High Purchases] [ ]% [ ]%

Segment 2 [e.g. Budget Shoppers] [ ]% [ ]%

Segment 3 [e.g. Loyal Customers] [ ]% [ ]%

5. Segment Descriptions

Segment 1: [Name]

[Insert detailed description of the segment, key demographic and behavioral traits, preferences, and unique
insights.]

Segment 2: [Name]

[Insert description]

Segment 3: [Name]

[Insert description]

6. Key Insights & Recommendations

[Insight 1 and recommendation]
[Insight 2 and recommendation]
[Insight 3 and recommendation]

This analysis provides a foundation for targeted marketing, product development, and customer engagement
strategies. Further segmentation and periodic updates are recommended to keep insights actionable.
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