Social Media Marketing Plan for Online Stores

1. Executive Summary

This plan outlines the social media marketing strategy for the online store, focusing on enhancing brand
awareness, driving website traffic, and increasing sales through key platforms.

2. Goals & Objectives

¢ Increase social media followers by 30% in 6 months

e Boost website traffic from social channels by 20%

e Achieve a 5% conversion rate from social media campaigns
e Enhance customer engagement through daily content

3. Target Audience

e Demographics: Age 18-34, urban, tech-savvy
¢ |Interests: Online shopping, trends, lifestyle, fashion
e Platforms: Instagram, Facebook, TikTok, Pinterest

4. Key Platforms

Platform Purpose Content Type
Instagram Brand awareness, product showcase Images, Reels, Stories
Facebook Community, customer service Posts, Events, Groups
TikTok Viral marketing, trends Short videos

Pinterest Product inspiration, traffic Pins, Boards

5. Content Strategy

60% product highlights & usage

20% user-generated content & reviews

10% educational posts & tips

10% promotions, sales & giveaways

6. Content Calendar Sample

Day Content Platform

Monday New Arrival Post Instagram, Facebook
Wednesday User Review/Testimonial Instagram Story, Facebook
Friday Product Tips Video TikTok, Instagram Reels

Sunday Weekly Deal Announcement Facebook, Instagram, Pinterest



7. Engagement Tactics

e Replyto all comments and messages within 24 hours
e Host monthly giveaways and interactive polls

e Collaborate with micro-influencers

e Encourage hashtag use and content tagging

8. Advertising Strategy

e Set monthly ad budget targeting primary customer segments
¢ Run product catalog ads and retarget website visitors
e Test different creative formats (carousel, stories, video)

9. Measurement & KPIs

e Follower growth rate

¢ Website traffic from social media

e Engagement rate (likes, comments, shares)
e Conversion rate & sales attributed to social

10. Review & Optimization

e Monthly analytics review
e Adjust strategy based on best-performing content
e Gather feedback from customers & team
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