Buyer Motivations Research Summary

Overview

This document summarizes the key findings from recent research into buyer motivations. The insights below are
designed to inform marketing strategies and product development decisions.

Primary Buyer Motivations

¢ Value for money

Product quality and reliability
e Brand reputation

¢ Unique features and innovation

Customer service and support

Research Methodology

Data collected from user surveys (n=500), focus groups, and in-depth interviews. Segment analysis based on
demographics and purchase history.

Key Insights

e Price sensitivity is highest among younger demographics.
e Trustin brand and peer recommendations are major purchase drivers.

e Warranty and after-sales service strongly influence final decisions.

Buyer Segmentation

Segment Key Motivation Notes

Budget-Conscious Low price, discounts Seeks promotions
Quality Seekers Product reliability Values durability, reviews
Brand Loyalists Reputation, trust Repeat customers
Recommendations

e Highlight product quality and benefits in marketing materials.
e Offer targeted promotions to price-sensitive segments.

e Strengthen post-purchase support and warranty messaging.

Conclusion

Understanding buyer motivations is crucial in shaping product offerings and marketing strategies. Further research is
recommended to track changing motivations over time.
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