Instagram Marketing Strategy Document

For: [Ecommerce Brand Name]
Date: [Insert Date]

1. Objectives

e Increase brand awareness

e Drive traffic to ecommerce website

e Grow Instagram followers by 20% in 6 months

¢ Increase engagement rate (likes, comments, shares)
e Boost conversions and online sales

2. Target Audience

Demographics: Age 18-35, mainly female, urban, interested in [your product category]
Interests: Online shopping, fashion/lifestyle trends, eco-friendly products
Location: [Primary Markets]

3. Content Pillars & Types

Product Highlights: New arrivals, bestsellers, product features
User-Generated Content: Customer photos, testimonials, unboxings
Behind the Scenes: Team, design process, packing & shipping
Educational: How-to guides, styling tips, product care

Promotional: Sales, discount codes, giveaways

4. Content Calendar (Sample)

Day Content Theme Description

Monday Product Spotlight Showcase a featured product with details
Wednesday User-generated Content Share a customer photo or testimonial

Friday Behind the Scenes Share workspace, team, or packaging process
Sunday Promotion/Offer Announce a special offer or sale

5. Hashtag Strategy
e Use branded hashtag: #[YourBrand]

e Mix of industry, trending, niche hashtags (10-15 per post): #{Category] #[Trend] #[Lifestyle]
e Regularly research and update hashtags for optimization

6. Engagement Plan

1. Respond to all comments & DMs within 24 hours
2. Like and comment on tagged posts by customers



3. Runinteractive Stories (questions, polls, quizzes) weekly
4. Collaborate with 1-2 micro-influencers monthly

7. KPls & Analytics

Follower growth rate

Post engagement rate

Website traffic from Instagram

Conversion rate from Instagram campaigns
Number of user-generated content submissions

8. Tools

Instagram Insights (analytics)

Later, Buffer, or Hootsuite (scheduling)
Canva (visual design)

Link in Bio tools (Linktree, etc.)

9. Review & Optimization

Review performance monthly; adjust strategy based on KPIs and audience feedback. Experiment with new
formats (Reels, Stories, Lives) and update content mix every quarter.
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