Digital and Traditional Media Integration Plan

1. Executive Summary

[Provide a concise overview of the integration plan, including the main objectives, overall strategies, and desired
outcomes.]

2. Objectives

e [Example Objective 1]
e [Example Objective 2]
e [Example Objective 3]

3. Target Audience

[Describe primary and secondary target audiences. Include demographics, psychographics, and media
consumption habits.]

4. Media Channels Used

Channel Type Specific Channels Purpose
Digital [Website, Social Media, Email, Display Ads] [Awareness, Engagement, Conversion]
Traditional [TV, Radio, Print, Outdoor] [Reach, Trust, Brand Building]

5. Integration Strategies

1. Unify messaging and creative across media types

2. Use call-to-actions that drive offline audiences online (e.g., QR codes, unique URLS)

3. Coordinate scheduling between digital and traditional campaigns

4. Track integrated campaign performance metrics

6. Timeline
Phase Details Timeline
Planning [Research, Channel Selection] [Date Range]
Execution [Launch & Monitor Media] [Date Range]
Optimization [Measure & Adjust] [Date Range]

7. Measurement & Evaluation

[KPI1: e.g., Reach, Impressions]

[KPI2: e.g., Website Traffic, Leads]
[KPI13: e.g., Brand Lift, Sales Conversions]
[Tools: e.g., Analytics Software, Surveys]



8. Budget Summary

[Provide breakdown of budget allocation across digital and traditional channels.]

9. Appendix

[Attach supporting documents, creative samples, detailed schedules, etc.]
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