Customer Segmentation Analysis Report

Executive Summary

[Provide a brief summary of the customer segmentation objectives, key findings, and main recommendations.]

Objectives

o [Define the purpose of the segmentation]

o [Describe the expected benefits and use cases]

Methodology

[Detail the data sources, preprocessing steps, and analytical techniques (e.g. K-Means, Hierarchical Clustering) used

in the segmentation process.]

Segmentation Results

Cluster Overview

Segment Number of Customers
Segment 1 [X]

Segment 2 [Y]

Key Insights

e [Insight 1]
e [Insight 2]
e [Insight 3]

Recommendations

1. [Actionable recommendation 1]
2. [Actionable recommendation 2]
3. [Actionable recommendation 3]

Appendix

Key Characteristics
[Describe traits: e.g., High spenders, Urban, Age 25-34]

[Describe traits: e.g., Low activity, Suburban, Age 35-44]

[Include detailed charts, tables, and additional supporting analysis.]
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